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mosaxleobis Tavisufali drois gazr-
dam, msoflios mraval qveyanaSi mosaxleo-
bis fuladi Semosavlebis matebam, ganaTleb-
isa da kulturuli donis amaRlebam gana-
piroba moTxovnilebebis zrda turizmSi.
turistuli mogzaurobebi dReisaTvis ga-
dasulia pirvelad moTxovnilebaTa rang-
Si, romelzedac sakmaod Znelia uaris Tqma,
Tundac arsebuli rTuli ekonomikuri mdgo-
mareobis pirobebSi. aRniSnuli faqtorebi
ganapirobeben turizmis gardaqmnas ekono-
mikis erT-erT mniSvnelovan dargad.

globalizaciis Tanamedrove rTul
procesSi gansakuTrebuli mniSvneloba aqvs
turizmis dargis ganviTarebis Taviseburebe-
bisa da tendenciebis Seswavla-Sefasebas.
turizmi, rogorc msoflio ekonomikis sak-
maod rentabeluri dargi, qveynis erovnuli
ekonomikisa da biznesis warmatebuli gan-
viTarebis mniSvnelovani faqtori gaxda.
misi roli da mniSvneloba ganuwyvetliv
izrdeba rogorc qveynis ekonomikaSi, ise
sazogadoebaSi mTlianad.

turistuli bazris mudmivi cvlilebebi-
sa da zrdis gamo aq konkurencia Zalzed
maRalia. konkurenciis gamZafrebis pirobebSi
kompaniebi iZulebulni arian mTeli yuradRe-
ba gadaitanon klientebis moTxovnilebebis
dakmayofilebaze, amitom turizmis industri-
as esaWiroeba prfesionali marketologebis
mzardi raodenoba, romelTac SeeZlebaT moax-
dinon Sesabamisi reagireba momxmarebelTa
mzard da cvalebad moTxovnilebebze. aqedan
gamomdinare marketingis koncefcias gaaCnia
srli da yovlismomcveli xasiaTi.

“turistuli produqti” SeiZleba gan-
vixiloT viwro da farTo gagebiT. turis-
tuli produqti viwro gagebiT warmoad-
gens turistuli industriis yoveli konkre-
tuli seqtoris momsaxurebas (mag. sastum-
ros produqti, turoperatoris turprodu-
qti da a.S). farTo gagebiT ki turistuli
produqti warmoadgens momsaxurebisa da
saqonlis kompleqss, romelic mTlianoba-
Si warmoqmnis turistul mogzaurobas an

turistuli produqtis
safirmo stilis formireba
da marketinguli kontroli

masTan gaaCnia Sesabamisi kavSiri. ZiriTad
turistul produqts warmoadgens turis-
tuli momsaxureba, anu momsaxurebis saxee-
bis standartuli krebuli, romelic miey-
ideba turistebs “erT paketad”.

turistul produqts momsaxurebis saer-
To specifikur maxasiaTeblebTan erTad, gaaC-
nia Tavisi ganmasxvavebeli Taviseburebebi:

- es aris momsaxurebisa da saqonlis
kompleqsi;

- moTxovna turistul momsaxurebaze
Zalzed elastiuria SemosavlebTan da
fasebTan mimarTebaSi da aseve damokidebu-
lia politikur da socialur pirobebze;

- momxmarebeli, rogorc wesi, ver xe-
davs turistul produqts mis moxmarebam-
de, xolo misi moxmareba xSir SemTxvevaSi
xorcieldeba uSualod turistuli momsax-
urebawarmoebis adgilze;

- momxmarebeli faravs manZils, romel-
ic mas aSorebs turistuli produqtidan da
misi moxmarebis adgilidan da ara piriqiT;

- turistuli produqti damokidebulia
iseT cvladebze4, rogoricaa sivrce da dro;

- turistuli produqti iqmneba sxvadasx-
va sawarmoebis ZalisxmeviT, maT gaaCniaT muSao-
bis sakuTari meTodebi, specifikuri moTxovnebi
da gansxvavebuli komerciuli miznebi;

- SeuZlebelia miRweul iqnas turis-
tuli momsaxurebis maRali xarisxi Tun-
dac mcire xarvezebis arsebobis pirobebSi,
vinaidan turistebis momsaxureba Sedgeba
zustad aseTi wvrilmani detalebisgan;

- turistuli momsaxurebis xarisxze
gavlenas axdenen bunebrivi pirobebi, amindi,
politika turizmis sferoSi, saerTaSoriso
movlenebi da a.S.

- bazris gajerebas momsaxurebis sax-
eebiT, anu myidvelis bazris arsebobas;

- turistuli firmebis mier mZafr
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konkurenciul brZolaSi upiratesobis mini-
Weba momxmareblebis mxridan;

- Tavisufali sabazro urTierTobebi;
- turproduqtebis axali saxeebis Zieba;
- sezonurobis faqtoris gavlena ga-

napirobebs turistuli momsaxurebis diver-
sifikaciis aucileblobas an gansakuTre-
bul yuradRebas marketinguli RonisZiebe-
bis mimarT sezonTa Soris periodSi, raTa
firma SeZlebisdagvarad naklebad iyos
damokidebuli droiT faqtorze.

marketinguli komunikaciebis kompleq-
si Sedgeba zemoqmedebis oTxi ZiriTadi
saSualebisgan : 1. reklama; 2. propaganda; 3.
gasaRebis stimulireba; 4. kerZo gayidvebi.

marketingul SeTavazebaSi mTavari produ-
qti, misi asortimenti da xarisxia, magram
aranakleb mniSvnelovania produqtTan erTad
miwodebuli informaciis Sinaarsi. rogorc
wesi, momxmareblisaTvis, maT Soris turiste-
bisTvis, miwodebuli informacia ar unda iyos
zogadi da ar unda moicavdes mxolod produ-
qtis maxasiaTeblebis CamonaTvals an maT
aRweras. informaciaSi aucileblad xazi unda
gaesvas im sargebels, romelsac mocemuli
konkretuli produqti moutans momsxmarebls,
turistuli produqtis gayidvis SemTxvevaSi
turists. magram rogorc praqtikuli magaliTe-
bis maCvneblebis analizi uCvenebs, zogjer
organizaciebi turistebs produqtTan erTad
arasrulfasovan an mcdar informacias sTava-
zoben. turistul produqtTan erTad SeTava-
zebul informaciaSi win aris wamoweuli ara
is sargebeli, rac turistma SeiZleba miiRos
SeTavazebuli produqtidan aramed turistu-
li produqtis Semadgeneli omponentebis
CamonaTvali.

Tanamedrove pirobebSi Camoyalibda mar-
ketinguli komunikaciebis erT-erTi sain-
tereso mimarTuleba – safirmo stilis
formireba. am cnebis aRsaniSnavad gamoiy-
eneba termini „brendingi” (ing. Brand- marka),
rac savsebiT kanonzomieria. brendi warmoad-
gens mocemuli saqonlisa da momsaxurebis
iersaxes, romelsac gansakuTrebul yura-
dRebas uTmobs myidveli anu momxmarebeli.
brendis damuSavebisa da realizaciis saqmi-
anobas, mis marTvas uwodeben brendings.

Tanamedrove brendingi rogorc xe-
lovneba da mecniereba warmoiSva aSS-Si
gasuli saukunis 30-ian wlebSi. brendingis
Teorias safuZveli Cauyara da ganaviTara
kaliforniis universitetis profesorma

devid akerma. brendingi exmareba myidvels
daaCqaros saqonlis SerCeva da gadaw-
yvetilebis miReba yidvis Sesaxeb. brendin-
gis Teoria da praqtika pirvel rigSi em-
yareba saqonlis mwarmoeblis safirmo sti-
lis Seqmnas, romelsac agreTve korporaci-
ul identifikacias uwodeben.

safirmo stilis idea ekuTvnis p.berness,
romelmac pirvelad Seqmna igi 20-e sauku-
nis dasawyisSi germanuli eleqtroteqnikuri
koncernisaTvis. am koncernis sareklamo
grafikuli produqcia iqna individualize-
buli da vizualurad gaformebuli. Semdgom
safirmo stili farTod ganviTarda. safir-
mo stili warmoadgens feriTi, grafikuli,
sityvieri, stamburi, dizaineruli mudmivi
elementebis erTobliobas, romlebic uzrun-
velyofen saqonlis firmidan gamomavali
informaciis, misi Siga da gare gaformebis
vizualur da azrobriv erTobliobas.

safirmo stilis Seqmna ZviradRirebu-
li RonisZiebaa, romlis danaxarjebma Sei-
Zleba Seadginos ramdenime aTeulidan aseul
aTas dolaramde. miuxedavad amisa firmebi
midian am danaxarjebze, vinaidan prestiJi
zrdis maTi saqonlis gasaRebis albaTobas.
sasaqonlo asortimentis swrafi ganaxleb-
is pirobebSi momxmarebeli imaxsovrebs
sasaqonlo niSans – saqonlis an firmis
emblemas, rac ganapirobebs mis keTilsasur-
vel damokidebulebas konkretuli saxeSecv-
lili saqonlisadmi. sxvadasxva qveyanaSi
brendingis procesi yalibdeba gansxvavebu-
lad da msoflios sxvadasxva regionSi yve-
laze metad cnobilia Semdegi savaWro marke-
bi: aSS- koka-kola, disnei, kodaki, makdonaldsi
da sxv. evropa – mersedes-benci, filifsi,
adidasi, nivea, da sxv. iaponia – soni, toiota,
seiko, xitaCi da sxv. zogjer safirmo bloki
moicavs agreTve safirmo lozungs (slo-
gans). slogani gamoxatavs firmis komerci-
ul, teqnikur da cxovrebiseul kredos. ucx-
ouri firmebi didi xania rac gansakuTre-
bul yuradRebas uTmoben TavianT sloganebs.

marketingis specialistebi xSirad
aigiveben erTmaneTTan cnebes „brendi”,
„sasaqonlo niSani”, „savaWro marka”. sinamd-
vileSi es terminebi Zalian axlosaa erT-
maneTTan, magram gansxvavdebian SinaarsiT
da tevadobiT, vinaidan yoveli sasaqonlo
niSani rodi SeiZleba gaxdes brendi. amis-
aTvis man unda moipovos saxelganTqmulo-
ba bazarze da ndoba momxmarebelSi. savaWro
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marka, romelic warmodgenilia xSirad fir-
mis an saqonlis saxelwodebiT, bgeriTi
simboloebiT, jer kidev ar aris brendi.
kokolas sasaqonlo niSani 36 miliard.
dolaramde, xolo malboros – 33 miliard
dolarad aris Sefasebuli.

marketingis marTvis sistemaSi uaRresad
didia kontrolis roli. marketinguli kon-
troli gulisxmobs winaswar dasaxuli mar-
ketinguli RonisZiebebis da faqtiuri mdgo-
mareobis amsaxveli maCveneblebis Sedareb-
is gziT gegmidan gadaxrebis gamovlenas da
gegmis koreqtirebas. marketinguli kontr-
olis saboloo mizania sawarmos winaSe am
mimarTulebiT mdgari amocanebis gadawyve-
ta da ara arsebuli programbies dafiqsire-
ba da informaciis Segroveba, romlebic mx-
olod kontrolis miznis miRwevis saSuale-
bebia. kontrolis saboloo Sedegi market-
ingis RonisZiebaTa mimarTulebis gansazRvra
da rekomendaciebis SemuSavebaa firmis
Sesagueblad im faqtorebTan, romlebic mis
mier ver kontroldeba. marketinguli kon-
troli unda iyos moqnili, martivi, ekonomi-
uri da ganxorcieldes droulad da orien-
tirebuli iyos Sedegze.

gamoyofen marketinguli kontrolis sam
saxes: marketingis wliuri gegmebis Ses-

rulebis mimdinareobis kontroli; rentabe-
lobis kontroli; strategiuli kontroli.

amrigad, aucilebelia aRiniSnos, rom
kontroli warmoadgens marketingis gegmis
gansakuTrebul nawils da Semowmebis peri-
oduloba Tavidanve unda iyos gaTval-
iswinebuli am gegmaSi. marketinguli cik-
lis dasrulebis mosalodneloba friad
sariskoa. strategia, romelmac ver gaama-
rTla Sefasebis SedegebiT, saswrafod unda
gadaisinjos. miCneulia, rom Tu muSaobis
gegma sakmaod efeqtiania biujetiT gamoyo-
fili limitis mixvediT, misi koreqtireba
ar aris savaldebulo, magram Semdgom
Zalian mtkivneulia imis gacnobiereba, rom
marketinguli Zalisxmevis nawili Catarda
uSedegod. marketngis gegmis saTanadod
Seusruleblobis mizezebi SeiZleba iyos:

- pasuxismgeblobis ukmarisoba;
- informaciis nakleboba;
- Sedegebis metismetad gazviadeba;
- droisa da kontrolis ukmarisoba.
maSasadame, marketinguli kontroli

yovelmxriv xels uwyobs firmebis mar-
ketingul RonisZiebaTa warmatebiT ganxor-
cielebas, rac sabolood ganapirobebs firme-
bis ekonomikuri  saqmianobis efeqtianad
warmarTvas.
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FORMATION OF A CORPORATE STYLE AND MARKETING CONTROL
OF A TOURIST PRODUCT
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The tourism industry is one of the most rapidly growing industry of the world in the complex process of
globalization. Tourism is the main generator of foreign currency. Due to this it plays an important role in the world
economy. It is still responsible for many jobs in the countries. According to Unuo’s data, demand for international
tourism exceeded all expectations and demonstrated its flexibility and elasticity with respect to the external factors.

The work clearly presented the marketing communication’s complex. The product, the range and quality are
the important parts in marketing suggestions. But the content of the information supplied with the product is no
less important. The “tourist product” is discussed in a narrow and broad sense. The paper show us the specific
characteristics of the “tourist product’s” service, which has its own distinctive features.

The modern branding is considered as an art and science, which originated in the United States in the thirty years of the
last century. The paper contains detailed descriptions of the luxurious style for the firm creation. It affects on the sold product
at the competitive market. There is also discussed marketing control, how it effects on the functioning of the firm.
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